[ S R =
AR ZRRE

RS 42XXXXXX

A

20XXAEXH XX H

BHRICHE D BALRRE R

K4 —HMEF

PEAED AR T HESE mita- €O AGkeio. jp
HERIERE - 1 5 AR
1. SEEAEILS0BANL (CRFERBEAEIL10BAL) 2 2 72 WHIH ©, BFEBIGEE D THEEOBEAMN & L THRE L
TR £,
2. WBEINDBEMNBUIARBOREEE BN ELTT, BFEAETEMEZEG LR B RHERAE 0
AN
135043 28U, 270057 /AN SFRE WAL O FEMEIC /0 ) 9 CRENZHL, FHIC2HAL, E4FE C4HNL
HEZONDHRBOLEICRY 9, AEFERE R E@RETHMNEE X LN BITIER 2 25813,
270045 /2 NI FEAE L 72V £47) . ECTS (European Credit Transfer System) 23 A X TU5KEFTH
5 U7 HALIL, 1ECTS=3%y D2HNL (f5i] : 6ECTS=4HifL 3¢7277 L, AECTSOEEA X2 L) % FLUEIC B ZE
EOBMETT 2L b AT,
3. MERRMERHZOWTIX, B4V A b THEMGRERFFICKNE LR EH) 2R L TEEN,
(FHE Y1 W)
LA k& BLORFEEZRD 5, s A H
(F/EEEYEAR)
AN E A AR g NV, . . NN s
MOTSRERATE : 2O | pgmsie 3ok & T RASEIR D B B i D CHIR A T X 2,
BN RRE A AR AR s MER COBNRBEE ML D56, Bl TBFEHMEAS AR OHBMLETT,
BEL (FE . OBBENE (BK) .
e cpn (REB L |OBEE GBEHE - KBS i
LERRAERA  Doa oo bo oo (OBERME (1 4x  H=&F %) | x |F#EIF
il BNV R e 1o S s| X
HEER G PF T = e meA XERO FHCE RNV E T —7 LT E o |#1 : 04-03-03
5] : Consumer Zé;f%m (M7 W, /A
Behaviour 175 @B LR S
Business
Management
AN 04-03-01
(R D ZOWETH, OOPX XIZHNTE,
BRI 1 Dok LT, TAADy T arRT VBT —va Y EEL
ERORBRERE CHH 5 ﬁfﬁf’fﬁ%’iﬁwﬁu
=z - ey X HIGHFE *© {HH
BHZBHILEARETT, @ ECTS: 7.5 pEE———
. L |® wrO SMEGE R E VRSB
7/7:;% ML LTWSHEHELEERT D L7 04-03-01
({21 ) CERTEFERA, r/
Global Marketi — EEE T~
e R R A i s \
vt (s |5 Ao T 01-03-03
) @ é*}@ BEEANBIE. BEOEET
FHICRETHESISLT
(f2ELy, (BR: 317
£)
BRERB LI £ LRER
NLPFLLBRYFET,
MR T W GEIT 2 =T H )




